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Best Green CSR Report
Kingfisher plc

“Future Homes CR Report”

Background & Objective

As one of the world's leading home improvement retailers, Kingfisher is in a unique position to help people create
sustainable affordable homes of the future. A key focus of Kingfisher's Future Homes CR strategy is to provide eco
products, information and advice to enable customers to reduce the environmental impact of their homes.

Concept & Implementation
Key impacts

Kingfisher works closely with its Stakeholder Panel to ensure that its CR report addresses key areas of interest to
its stakeholders. The current report covers 14 key issues which fall under its 7 Goals.

On Kingfisher's CR home page, are linked to a number of ‘hot topics’ such as eco products and timber. To ensure
the report provides a balanced account, Kingfisher includes a section called ‘areas for improvement’ (for each of
the 7 Goals) and the summary report identifies key strategic challenges and its response.

Kingfisher's CR Report includes a short summary report (printed and PDF versions) which provides a high level
overview and a full online report (see www.kingfisher.com/cr).

This year, Kingfisher made a number of improvements to its online report in order to more effectively engage
readers. For example, new features include:

- Home page ‘flash panel’ to provide a quick overview of its Future Homes strategy.
- Eco product stories featuring some of its latest innovative eco products
- Overview page showing CR highlights and a snapshot of group performance data.

- A range of video case studies demonstrating the eco transformation within stores at B&Q UK, Castorama
France and Brico Depot France.

- ‘Create your own report’ section (within Resources)

- New interactive charting tool of operating company progress — S0 users can view progress either by
operating company or by issue

Kingfisher posts regular updates on the site to involve readers in an ongoing dialogue. Each page includes a
footnote to explain how frequently it's updated and the period covered.

New design elements

This year, the online report was completely redesigned and rebuilt. The style is consistent with the overall redesign
of the corporate website, but has its own distinctive design components. New photographs have been chosen to
demonstrate sustainability in action such as B&Q UK’s new eco shops.



Accessibility

This website is designed and built to W3C accessibility standards and provides access to people with disabilities
using technologies other than standard web browsers, such as screen readers.

Audience

Kingfisher is committed to working with its stakeholders, not only to provide information important to them, but also
to create a two-way dialogue which enables the essential exchange of ideas and communication.

As a parent company, its main audiences are investors and CR specialists such as non-governmental
organisations. However, as an international business, with over 78,000 employees and nearly six million people
visiting stores every week, its potential audience is global and across all demographics.

Results
Targets

Kingfisher has targets for each of its 7 Goals and reports annually on progress. This year, Kingfisher made good
progress in reducing its store environmental impacts e.g. reducing its total CO2 equivalent emissions (from energy
and transport) by 8% and cutting total disposed tore waste by 10%.

Kingfisher is now working with independent sustainability experts, Forum for the Future, to set long-term targets up
until 2020.

Management commitment

Kingfisher's Chief Executive, lan Cheshire, does his own video introduction for the report each year — setting out
key priorities from his personal perspective. lan’s video this year was filmed in one of the first ‘eco shops’ within
B&Q UK. lan is one of the leading sustainable business pioneers, regularly participating in environmental news
debates, conferences and panel discussions. lan and other members of the Retail Board now have CR objectives
linked to bonus payments.

The report also includes an introduction from Ray Baker, Director of Corporate Responsibility and Government
Affairs.

Judges thought

“Kingfisher report is structured around a clear and powerful idea, ‘Future Homes’, which makes this report more
than just a collection of targets and progress. Kingfisher demonstrates a good understanding of the role they can
play on delivering a sustainable future.”
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